AURELIA LUX
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The AURELIA LUX studio logo consists
of an inscription printed in corporate
fonts of corporate elements.

The logo is self-contained and can
be used to brand surfaces or objects.

AURELIA LUX

The radial outlineof the AURELIA LUX
studio name, where the company

'S name is located in an arc next to
the brand name.

The minimum height of the horizontal
outline of the logo is 5 mm. Making
it smaller, even on small formats,

@ AURELIA LUX Smm is unacceptable. The logo elements
should always remain distinguishable.



LOGO: PROTECTIVE FIELD

When applying a Corporate logo or block to advertising, informationaland other media,
it is necessary to follow the established restrictions. The security field is the minimum
distance from the Corporate logo or block to any significant object (text, illustration,
frame). Other objects may not be located closer to the specified security fields,

with the exception of background images that do not affect the reading of the
Corporate logo or block. The unit of measurement is the height X - 1/3 of the height

of the trademark.




LOGO: IMPROPER USE
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Distortion,
incorrect placement
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Incorrect colors,
disproportionate
scaling
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Using a signwithout
security fields



LOGO: PRESENTATION OPTIONS
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ADVERTISING
MATERIALS

Promotional materials

made in the designed

style will create a positive
impression and increase the loyalty
of the studio.

Systematic compliance with the
rules The use of style in advertising
materials leadsto an increase in the
value of intangibleassets of the
AURELIA LUX studio.
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THE FINALWORD

The brandbook of the AURELIA LUX studio
includesthe main components for creating
a full-fledged corporate identity. But

in order for the studio's graphic image

to be formed correctly,it is necessary

to use a brandbooknot only as the final
formats,but also as a set of rules for the
designof any type of graphic information.

The studio's corporate identity
AURELIA LUX is basedon the principles
of minimalism, clear lines, adaptability
and rich, soft colors.
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